1.

2HMA «XPQMATIZTA XQPIA THZ KYNPOY»
LABEL «COLOURFUL VILLAGES OF CYPRUS»

210X0¢

‘Exovtag wg Bdaon TG apxES TnG asipopiag, To Label «Colourful Villages of

Cyprus» dIaPOpPWONKE £XOVTAC WG ATTWTEPO OTOXO TNV QVATITUEN MIAG
VEQG KOUATOUPAG OTA XWPIA, 0€ ox£ON PE TN Oonuacia Kai v agia 1mou
Exel n dla@uAagn kai avadelitn NG 1IBIAITEPNG TAUTOTNTAG, TOU (QUOIKOU
TTAOUTOU Kal TNG TIONITIOTIKAG KANPOVOUIAG Tou KABe Ywplou, WE
TTAPAAANAQ OQEAN yIa TNV TOTTIKNA KOIVWVid.

Mépav TnNG BaoIKnG apxng Tou, Ol ETPEPOUS OoTOXOI Tou Label agopouv
otn(v):

Anpioupyia EexwploTig TautoTnTag (label) yia 1a xwpid 1TOU Ba
OUMMETAOXOUV, WG avayvwpion Tng CUPMOPQwOoNnG TOUuG HE Ta
KPITAPIA TTOIOTNTAG (ATTWTEPOG OTOXOG)

BeATiwon Twv TIPOCQEPOUEVWV UTINPECIWY KAl UTTOOOPWY TWwV
XWPIWV

MpoBoArf kol  avddeign  Twv  POVODIKWY  QVTAYWVIOTIKWY
TIAEOVEKTNUATWY KABe YwploUu, Pe TAPAGAANAN  dlaTApnon Tou
I01QITEPOU XOPAKTHPA TOU

AloONTIKA avaBdduion TG €IKOVAG TWV XWPEIWY, TTEPIOPIOUOS TNG
OTITIKNG pUTTavong Kal OlaQUAagn TNG KaBapidTnTag OE TTEPIOTITA
onueia

Avalwoyoévnon Twv XwpIwv TG utraiBpou péow NG auénong Tng
AvVAYVWOIPOTNTAG KAl ETTICKEWINOTATAG TOUG TOCO aT1Td KUTTpIoug 600
Kl EEVOUG ETTIOKETTTEG

Ala@uAagn Kal aglotroinon Tou QUOIKOU TTEPIBAAAOVTOG HE YVWHOova
ToVv 0€Baoud oTnV BIOTTOIKIAGTATA

EutTAOKA TNG TOTTIKAG KoIlvwviag oTn dlatApnon Tou ETITTEOOU
TTPOCPEPOUEVNG TTOIOTNTAG OE £va XWPIO

EUTTAOUTIONO TNG TOUPIOTIKAG EPTTEIPIAC TWV ETTIOKETTTWY HMEOW TWV

QUBEVTIKWYV Kal POVASIKWY EUTTEIPIWV TTOU TTPOCQEPEI N KUTTPIOKNA
UTTaIBpPOg

MpowBnon Tou ToupICUOU UTTAIBPOU, TOU TOUPIoHOU QUONG KOl TOU
TTONITIOTIKOU TOUPICHOU
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o [OOTIUN KATAVOUN TWV OIKOVOUIKWY WEEANUATWY Kal KEPOWV TTOU
ATTOPEPEI O TOUPIOPOG

o Evioxuon Tng aviaywvioTikOTNTAG KAl evBApPUVONG TG OIKOVOUIKAG
dpaaTNPEIOTNTAG OTA XWPIA

Aikaiouyol
AIKQiwpa CUPHPETOXNG OTO TTPOYPAUMA €XOUV OAa Ta XwpId TnG Kutrpou
Kal N aitnon 6a uttoBAAAeTal atrd TNV ekaoToTe Apuddia Apxn.

Karnyopieg KpiTnpiwv
®uoikd MepIBadAAov
AlQ@NUIOTIKEG TTIVAKIOES
KaBapiétnta
YTtrooTatikd — AIEUKOAUVOEIG — YTTNPETiEG
MAnpogopnon
MoAITIoNOG

O1 ouppeTéxovteg OoTOo OUYKeEKPIYEVO label agloAoyouvtalr Baoel oelpdg
UTTOXPEWTIKWY KAl TTPOAIPETIKWY KPITNPIWV OTIG TTIO TTAVW KOTNYOPIES Kal
60a Xwpid BaBuoAoyouvTal ye TNV EAAxIoTN BabBuoAoyia trou £xel TeBEI, Ba
ecao@aAioouv 1O avrioToixo label Twv «Colourful Villages of Cyprus». lNa
OKOTTOUG OUMMETOXAG O @Opueg Ba Tmrpémel va uttofdAAovTal oTo
Y@uTtroupyeio ToupiopoU o€ QUOIKI HOPPN.

H uttoBoAr evllo@EPOVTOG PTTOPEI va yivel o€ dUO QYACEIG:

Q) Z& TTPOKATAPKTIKO 0TAdI0O UuTTORAAAETaN TO £viutto Aitnon-Mapdptnua 1
Madi Je TO ATTAITOUPEVA OTTOOEIKTIKA OTOIXEIO OUTWGS WOTE Va KaBoplioTouv
TIPOTEIVOUEVEG TTAPEUPACEIS Kal va 000l oToug aITNTEG KaBodriynon Kai
TTPOKATAPKTIKA £yKpIon.

B) Ze TeEAIKS 0TABIO Kal a@oU UAOTTOINBOUV Ol CUYKEKPIPEVES TTAPEUPATEIG,
Ba uttoBaAAeTal To €viutto Aitnon-Mapdptnua 2 padi pye 1a avaloya
QTTOOEIKTIKA OTOIXEIO yIa €€ETAON Kal TEAIKN £ykpion i ammoppiyn.

H uttoBoAr evila®EpoVTOg UTTOPEI Va Yivel Kal o€ pia @Aaon, o€ TTEPITITWON
TToU TO €mBUUEi N aitATPIa TotmKA ApXA, ME TNV aTTeuBeiag UTTOBOAR Tou
eviuttou  Aitnon-Mapdptnua 2, ouvodeudOuevo atd 1A OTTOOEIKTIKA
OTOIXEIO TTOU avaypdA@ovTal o€ auTO.

AAAec TTPOUTTOBETEIC

4.1 EvnuepwvovTal ol eVOIaPEPOUEVOI OTI:
(a) yia IkavoTroinon Twv KPITAPiwV TTOU aTTaITouvTal yid Tnv
e€ao@ahion Tou ouykekpiyévou Label dev Ba ocuverrdyetalr n
onuioupyia €1d8IkoUu oxediou KIVATPWY H/Kal N TTapaxwpnon
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5.

4.2

OUYKEKPIPEVNG Xopnyiag atrd 1o Y@uTtroupyeio Toupiopou yia 10O
OKOTTO auTo,

(B) 10 Youtoupyeio Toupiopyou Ba KAAUTITEl TTANPWG TO KOOTOG

KATOOKEUAG Kal ToTroB€éTnong Trivakidwy oTo Xwplid ToU va
avadelkvuouv Thv TroToTroinon pe 1o Label ko 1mou Ba
avapTnBouv oe TpeIg(3) KaBopiopéveg, TTePIOTITEG BE0EIC OTO
XWPIO, OTTWG €ival OTIGC KUpleGg OBIKEG apTnpieg (e106doug /
€€OO0UG) TOU XwpIou, oTnv TTAaTeia ) oto K.

(y) Ouvavtal o1 Appodieg ApxEG va eTTw@eAnNBoUv atrd aAAa oxEdia

KIVATpwV / Trpoypdppata / xopnyieg Tou YOT 1 Tuxwv GAAwv
UTTNPECIWV £TOI WOTE, YE EUUECO TPOTTO, VA IKAVOTTOINOOUV TIG
aTTaITAOEIS ToUu Label.

EmmpdoBeTa, n kaBe Apuddia Apxn deopeletal 6T 0Tn dIGPKEIQ TTOU
Ba 1oxvel 10 Label (duo xpovia) Ba ouvexioel va IKAVOTIOIET TIG
ATTAITACEIS auTOU, dIOTNPWVTAG TO QUOIKO TTEPIBAAAOV, TTONITIOTIKN
KANPOVOMIA Kal TIG TTPOCQEPOPEVEG UTTNPECIEG OTA ETTITTEDA OTTWG
apXIKG eykpiBnkav avadeikvuovTag TNV opop@id, Tn @IAogevia Kail TIg
UTTNPECIEG TOU XwpPIOoU TNG.

Alodikaoia /| Mnyaviopuoc AéioAdynong

5.1

5.2

To Label atroteAcital amd 14 YTmoxpewTtikd kair 21 TMpoaipeTikd
Kpimipia. TNa tnv e€ao@daAion Tou Label, o1 airntég Ba trpétrel va
IKQVOTTOIOUV  OAd  TO  UTTOXPEWTIKA  KpITApIa Kol 60% Twv
TTPOAIPETIKWYV KPITAPIWV.

Na tv amokmon Tou Label, Ba uTTORBAAAETAI  €TIOAHUWG,
OUUTTANPWHEVO KOl OEOVTWG TEKUNPIWMEVO TO €viutrto Aitnon-
MapdpTtnua 2 i kai 1o éviutto Aitnon-MNapdptnua 1. To éviutro/Ta
Eviutta Ba @Epel/Ba @Epouv TNV UTTOYPO@r) TOU TTPOEBPOU Kal TNn
oppayida NG Apuddiag ApxNng. e TTEPITITWON TTou Ba atraiTnOei
¢ykpion ) Adeia atmd otroladrTrote AAAN Apuddia Apxn / YTrnpeoia
yla TIG TTPOTEIVOUEVEG TTOPEUPAOCEIS, Ba TTPETTEl va UTTORAAAETQI
OXETIKO avTiypa®o TnG €ykpiong 1 Adelag OUVOOEUOUEVO ME Ta
amapaitnTa oToIxeia (.. XwpoTagikd oxedio [/ oxédio
TOTTIOTEXVNONG, APXITEKTOVIKA ] KATOOKEUAOTIKA OXEDIQ, TTPOYPANKA
EKOAAWONG, WTOYPAPIKO UAIKO KATT).

5.3 EmtpoTtr) AEIoAOYNONG £xel appodidTnTa Va:

5.3.1 E¢etddel Ta EVTUTTa iTnONG yia va SIOTTIOTWOEI TNV, KAT  apXh,
oupBatoTnTa YE TIG EAAXIOTEG ATTAITAOEIG TOU Label.

5.3.2 Zn1a TpboBeTEC A KAl DIEUKPIVIOTIKEG TTANPOPOpPIES / oTOIXEID.

5.3.3 MNpoxwpei o€ €1Ti TOTTOU E£TTIOEWPNTEIC.
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6.

5.3.4 YtroBd&AAel eionynTikn ékBeon oTtov .A. yia Aqyn TEAIKAG
ammoeaong.

5.3.5MNpoBaivel o€  aqI@VIOIOOTIKEG /PN TTPOYPANPATIOUEVEG
emMBewpnoeIg Katd Tn dIdpKeEIa 10XU0G Tou Label yia okotroug
emMPBeRaiwong TNG TAPNONG TWV KPITNEIWV KAl VO EVNUEPWVEI TOV
YOT avaAoywe.

2T TTAQiola TG agloAdynong Twv aAItioewyv, duvartal va ¢ntnlouv
OIEUKPIVIOTIKEG TTANPOPOpPIEG, TTPOCBETA OTOIXEidh 1 Kal va  yivouv
ETTITOTTIEG ETTIOKEWEIG / ETTIOEWPNOTEIG.

Ymroxpewoeic Apuodiac ApXAcC

6.1

6.2

6.3

6.4

6.5

6.6

H exdoTote moTotroinon pe 1o Label «Colourful Villages of Cyprus»
Ba €xel 10XV yia duo xpovia.

O1 ainoeig Ba Tpétrel va UTTORBAAAOVTAI G€ QUOIKN HOP®A HE TA
atraitoUueva atrodelkTIKG.  Ma Ta KPITAPIa TTou onueiwvovTtal Pe (*)
Ba mpétrel 6oov agopd Tnv Aitnon-Mapdptnua 1 va uttoBdaAlovTal
QWTOYPOWIEG TTPIV TIC TTPOTEIVOUEVEG TTapEURATEIC Kal ooV agopd
TNV Aitnon-Mapdptnua 2 va uttoBAAAOVTAI QWTOYPAPIEG UETA TIG
TIPOTEIVOUEVES TTAPEUPATEIC .

AITAoEIG PTTopoUV va UTTORAAAOVTAI XWPIG OTTOIOOATIOTE XPOVIKO
TTEPIOPIOPO KaB’ OAN TNV I0XU TOU CUYKEKPIPEVOU TTPOYPAUUATOG.

2€ TIEPITITWON TIOU TA KPITAPIO agloAdynong Kal YEVIKOTEPA N
dladikaoia TTapauével n idia, TTAnpogopeioTe 0TI 0TN AAEN TNG 1I0XU0G
Tou label, Ba evnuepwveTal N Apuddia Apxry Tou xwplou OTI Afyel n
TMOTOTToINON Kol Ba KaAeital va pag TTANPo@opnoel Katd TTOCOo
evOlOQEPETAI VO £EETOOTEI N avavéwaon Tou Label Toug.

& TEPITTTWON avaBewpnong Twv KpiTnpiwv, Ba Tpétel va
uttoPBANBEi véa aitnon atd Tnv Apuddia Apxn.

H Appodia Apxry deouevetar 61 70 Aoyotutto Ba TotroBetndei /
avapTatal o€ TpeIG(3) KaBopIoUEVEG, TTEPIOTITEG BECEIC OTO XWPIO,
OTTWG eival OTIG KUPIEG OOIKEG apTnpieg (€10000ug / €€6dOUG) TOU
Xwplou, otnv TTAateia 4 oto KX otn pop@r) Tmou Ba kabopiocel 1O
YOT. TMMapdAAnAa, n Apuddia Apxn deoueleTal va TTapadwaoel Ta
AoyoTutra TTicw oT10 YuTroupyeio Toupiopgou O€ TTEPITITWON TTOU TNG
agpaipedei To orua.
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7. NpoBoAnR
To YOT 6a trpofaivel o€ OAeG TIGC OEOUCEG evEPYEIEG TTPOPBOANG Kal
TTPOWONONG TWV TTICTOTTOINUEVWY XWPIWY, OTTWG:

(a) évragn oTto Aaiolo Tng Heartland of Legends,

(B) Onuioupyia eviaiou evruTTOU Yyia TNV TrpowBnon Twv labels
(TTOAUTTTUXO ME QwToypagiec kal Aoyotutra Twv labels pe QR
code),

(y) onuioupyia TrpowdnNTIKOU Video,

(®) EexwpioTth evoTnTa / KATAXWPENON OTNV I0TO0EAIda Tou YOT,

(¢) TPOBOAA OoTa PEOA KOIVWVIKAG BIKTUWONG Tou YOT,

() TTpoPoAn o€ véa Eviutta Tou YT, O€ TOUPIOTIKEG EKBETEIG KATT

(o1) Tagidia egoikeiwong (fam trips) yia dnuocioypdgoug, travel agents
kal Influencers.
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